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T h r o u g h o u t  2 0 1 4  you helped YES! show a growing audience 
where the positive possibilities lie, no matter how dire the headlines 
of the day. Thank you!

Take, for example, the November 2014 elections. It sure looked like 
big money had won the day. And in many ways it had. 

But there were little-known victories too. And so, the day after the 
elections, when much of the progressive press was crying defeat, 
YES! published  “6 Ways Americans Voted Against Corporate Power 
in the Most Expensive Midterm Election Ever.”

We weren’t ignoring the political effects of corporate money. We 
were reminding our readers that there are places like Richmond, 
California and the State of North Dakota where citizens defeated the 
corporate interests that had poured millions into the campaigns. 

Through your generous support, you keep alive the “can do” spirit 
of teachers, community activists, policy makers, students, and faith 
leaders across this country and beyond. Every day readers write to tell 
us that YES! restores their hope and spurs them to action. 

From San Diego, Geri McKenzie’s comment shows how this works. 
“My college-age daughter and her friends visited over the holidays and 

devoured every back issue I had of YES! magazine. So I gave my daugh-
ter her own subscription. And I gave a college professor friend a sub-
scription last year and she and her students were able to jumpstart some 
projects with ideas from YES!.”

The ripple effect that Geri describes is multiplied by social media. 
Over 150,000 people now follow YES! on Facebook and/or Twitter—
where they share our stories and build support for innovative ideas in 
their own communities.

Thank you for being part of the community of donors who make 
this work possible. Together we can inspire the thinking and action 
so crucial to moving through this turbulent time of transition to a just 
and sustainable future.

With gratitude,

Fran Korten 
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ISSUE 70         THE POWER OF STORY

LONGHOUSE MEDIA

Great Native leaders appear to be overlooking contempo-

rary Aztec dancers in a scene from Hummingbird, a short 

film that captures the spiritual power of ritual and tra-

dition. The film was made by Longhouse Media, an orga-

nization that aims to catalyze indigenous people and 

communities to use media as a tool for self-expression, 

cultural preservation, and social change. 

Longhouse Executive Director Tracy Rector emphasizes 

the group’s mission to nurture Native artists who use 

both traditional and modern forms of storytelling: “Our 

stories define us. Indigenous people have the right to 

share their own experiences through their own lens.” 

One of the ways Longhouse elevates Native stories is 

through a filmmaking project for tribal youth that is 

responsible for the acclaimed feature-length documen-

tary March Point. Rector says the program has a positive 

impact for participants in many areas of their lives, such 

as academic success and overall self-esteem. Another 

program, the SuperFly Filmmaking Experience, a Long-

house and Seattle International Film Festival joint proj-

ect, brings Native and non-Native youth together for film-

making, storytelling, and cultural exchange.

Clearwater, a Longhouse documentary currently in pro-

duction, shows how the Suquamish people, who have a 

strong  relationship to the saltwater ecology of their home 

on Puget Sound, are responding to the environmental 

threat of ocean acidification.  —Christine St. Pierre

PRESERVING THE CULTURE

        NEW STORYTELLERS
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from the
 Summer 2014 

issue:
The New

Storytellers
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E CAN END POVERTY

1971-1972 Corporate lawyer (soon 

to be Supreme Court justice) Lewis 

Powell writes in a secret memo that 

U.S. business must organize to fight 

labor, consumer activists, and gov-

ernment regulation. In response, 

CEOs establish the Business Round-

table, which becomes a powerful 

lobby for corporate America.

1945-1973 U.S. worker productivity 

up 96 percent; hourly wages and 

benefits up 94 percent.

1973-2011 U.S. worker productivity 

up 80 percent; hourly wages and 

benefits up 10 percent.

1980 Congress overturns usury 

laws and limits on interest for first 

mortgages, paving way for future 

subprime mortgage boom.

1981 Reagan tax cuts drop top 

personal rate from 70 to 28 percent, 

capital gains from 28 to 20 percent, 

corporate rate from 46 to 35. These 

tax cuts add $1 trillion to the incomes  

of the superrich per decade.

1982 Congress authorizes unprec-

edented exotic loans—adjustable 

rate mortgages, 100 percent financ-

ing, negative amortization—which 

will lead to real estate boom and bust 

of 2000s.

Late 1980s-1990s Employers push 

workers out of traditional pensions 

and into 401(k)s. Employee share of 

retirement cost in 1980 is 11 percent; 

in 2006, 51 percent.

2001-2003 Bush administration gets 

tax cuts through Congress each year. 

Federal Reserve cuts interest rate 

from 6.5 to 1 percent, fueling housing 

boom. Americans borrow $700 billion 

a year from home equity.

2004-2005 Fed Chair Alan Greenspan 

praises rapid growth of subprime 

mortgages, encourages borrowers to 

refinance with adjustable rate mort-

gages. Fed then raises interest rates.

2005-2006 Of people who were sold 

subprime mortages, more than half 

actually qualified for prime loans.

I
n his deeply researched book Who Stole the American Dream?, 

Pulitzer Prize-winning journalist Hedrick Smith reports on the 

structural choices that have brought the United States to a cri-

sis of inequality. He describes “the heyday of the middle class,” 

from the mid-1940s to the  mid-1970s, when higher wages gave tens 

of millions of families steady income to spend, generating consumer 

demand, expansion of production, and higher living standards. Social 

 movements of the 1960s, building on labor agreements from earlier 

decades, pushed forward new legal protections for consumers and the 

environment. Smith’s detailed timeline from the book, excerpted and 

adapted here, charts how strategic lobbying and legislation over the 

next four decades gave corporations dominion over the economy and 

eroded the security of the American middle class.

1990 Congress passes H-1B visa 

program. By the early 2000s, nearly a 

million college-educated Americans 

lose their jobs to imported foreign  

workers, mainly in high-tech fields.

1994 Thanks to stock options and 

rapidly increasing pay, corporate 

executives overtake wealthy heirs as 

biggest portion of richest 1 percent.

1999 Jack Welch, who cut 25 percent 

of GE’s workforce, named “the ulti-

mate manager” of the 20th century 

by Fortu
ne.

1995-2000 Clinton tax increases lower 

inflation and interest rates, generate 

strongest economic growth since 

1960s, boosting wages of middle-class 

workers.

Mid-2000s 18 percent of employees 

of companies with more than 100 

workers get fully paid health insur-

ance—down from 70 percent in 1980. 

35 percent get company pensions, 

compared to 84 percent in 1980.

2007 Corporate profits at highest 

share of national income since 1943. 

Share going to employee salaries low-

est since 1929.

2008-2009 During recession, hundreds 

of major U.S. companies cut back 

employer match for 401(k) programs.

2009 Following taxpayer bailout, 

big Wall Street banks continue to 

offshore jobs in finance, IT, human 

resources, and back-office functions.

December 2009 Germany ends decade 

with $2 trillion trade surplus, 21 per-

cent of workforce in manufacturing; 

United States had $6 trillion trade 

deficit, 9 percent employed in manu-

facturing. 1985-2009 Average German 

hourly wage rose 30 percent versus 5 

percent in the United States.

2000-2009 U.S. multinational compa-

nies hired 2.4 million people overseas 

while firing 2.9 million workers at 

home.

Adapted from Who Stole the American Dream? 

by Hedrick Smith. Random House Publishing 

Group, 2012, 592 pages.

INEQUALITY

The Choices We’ve Made

1971-1981 Number of companies 

with Washington lobbying offices 

goes from 175 to 2,445.

1977-1978 Business lobbyists 

convince Congress to block pro-

labor and consumer protection 

legislation; produce deregulation 

of airlines, railroads, trucking; cut 

corporate and capital gains tax rate 

from 49 percent to 28 percent.

The Deliberate March 

Toward Inequality

1980           1
985          1990         1995        2000          2005         2010

$94,100

$64,500

$43,600

$23,000

$235,700

$1.4 million

Annual income of 

the top 1%

Bottom

20%

1980s

1990s

2000s

2010s

2010 In congressional elections, 

business outspends labor 16-to-1, 

$1.3 billion to $79 million. 49 percent 

of members of Congress are million-

aires compared with 1 percent in the 

general population.

1970s

Top 

20%

 yesmagazine.org  : :   yes! fall 2014

yes! fall 2014  : :   yesmagazine.org

18

19

ISSUE 71         THE END OF POVERTY

Source: CBO 2011-2013

YES!  MAGAZINE INFOGRAPHIC 2014

from the
 Fall 2014 issue:

The End of 
Poverty

“So refreshing to have a magazine committed to telling stories of hopeful social change!  

It not only informs, but changes the tone of ‘news’ from fear and dread to 

 ‘come on and join the movement’!” —Joby Taylor, Baltimore, MD  



THOM HARTMANN

TICKETS AT YESMAGAZINE.ORG/TOWNHALL2014

September 12 

7:30 p.m. at Town Hall in downtown Seattle

$15 admission for YES! subscribers 

PLUS! A limited number of tickets are 

available for a private dinner with Thom Hartmann 

and the YES! board before the event.

Featuring a live musical tribute to  

folksinger Pete Seeger by Chassez

MONEY, POLITICS 
AND SAVING 

OUR DEMOCRACY

YES! Magazine’s 
4th annual

 celebration and 
fundraiser

Thank you to all our event sponsors:  

Central Co-op, Elliott Bay Bookstore, Equal Exchange, 

Finn River Farm & Cidery, Fremont  Brewing, Girlie Press, 

MaxEn Capital, One PacificCoast Bank, Portfolio 21

Champion 
Sponsor:

Visionary Sponsor: 

Bainbridge Island 
Museum of Art

Visionary Sponsor: 

Personal Safety 
Nets

Welcoming Partner: 
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2009
30,000 

2010
31,000 

2014
44,000

Subscriptions
Print 

subscriptions 
have grown 

 
 in the past 

5 years, 
despite 

downward 
trends for 

many print 
publications. 

Fania Davis wrote about restorative justice in the Oakland Public Schools in our 
Spring 2014 issue, Education Uprising. After the Ferguson, Missouri, protests, we 
asked Fania if restorative justice could play a role there. Her online article, “This 
Country Needs a Truth and Reconciliation Process on Violence Against African 
Americans—Right Now,” became one of our most shared articles ever, with calls 
nationwide to turn her idea into a reality.

 yesmagazine.org  : :   yes! spring 2014yes! spring 2014  : :   yesmagazine.org32 33
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T o m m y ,  a n  a g i T a T e d 
1 4 - y e a r - o l d  h i g h 
s c h o o l  s T u d e n T  in 
Oakland, Calif., was in 

the hallway cursing out his teacher at 
the top of his lungs. A few minutes 
earlier, in the classroom, he’d called 
her a “b___” after she twice told him 
to lift his head from the desk and sit 
up straight. Eric Butler, the school 
coordinator for Restorative Justice for 
Oakland Youth (RJOY—the author 
is executive director of the organiza-
tion) heard the ruckus and rushed to 
the scene. The principal also heard it 
and appeared. Though Butler tried to 
engage him in conversation, Tommy 
was in a rage and heard nothing. 
He even took a swing at Butler that 
missed. Grabbing the walkie-talkie to 
call security, the principal angrily told 
Tommy he would be suspended. 

 “I don’t care if I’m suspended. I 
don’t care about anything,” Tommy 
defiantly responded. Butler asked the 

principal to allow him to try a restor-
ative approach with Tommy instead of 
suspending him. 

 Butler immediately began to try to 
reach Tommy’s mother. This angered 
Tommy even more. “Don’t call my 
momma. She ain’t gonna do nothing. I 
don’t care about her either.”

“Is everything OK?” The concern in 
Butler’s voice produced a noticeable 
shift in Tommy’s energy. 

“No, everything is not OK.” 
“What’s wrong?” Eric asked. Tommy 

was mistrustful and wouldn’t say any-
thing else. “Man, you took a swing at 
me, I didn’t fight back. I’m just trying 
my best to keep you in school. You 
know I’m not trying to hurt you. Come 
to my classroom. Let’s talk.” 

They walked together to the restor-
ative justice room. Slowly, the boy 
began to open up and share what was 
weighing on him. His mom, who had 
been successfully doing drug rehabil-
itation, had relapsed. She’d been out 

for three days. The 14-year-old was 
going home every night to a moth-
erless household and two younger 
siblings. He had been holding it 
together as best he could, even getting 
his brother and sister breakfast and 
getting them off to school. He had his 
head down on the desk in class that 
day because he was exhausted from 
sleepless nights and worry.

After the principal heard Tommy’s 
story, he said, “We were about to put 
this kid out of school, when what he 
really deserved was a medal.” 

Eric tracked down Tommy’s mother, 
did some prep work, and facilitated 
a restorative justice circle with her, 
Tommy, the teacher, and the principal. 
Using a technique borrowed from 
indigenous traditions, each had a turn 
with the talking piece, an object that 
has a special meaning to the group. It 
moves from person to person, tracing 
a circle. The person holding the talking 
piece is the only one talking, and the 

Fania Davis

Old school punishments are giving way to more respectful 
resolutions. As executive director of Restorative Justice for 
Oakland Youth, FANIA DAVIS can see programs like hers 
working to stop the school-to-prison pipeline.

YES!  PHOTO BY LANE HARTWELL

FANIA DAVIS

“Punitive justice asks only what rule
or law was broken, who did it, and how 
they should be punished. It responds 
to the original harm with more 
harm. Restorative justice asks who 
was harmed, what are the needs and 
obligations of all affected, and 
how does everyone affected figure 
out how to heal the harm.”

47%



Offering powerful ideas and practical actions for today’s challenges 
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Summer

YES! Magazine won top honors in the 2013 Utne Media Awards. 
Christian Williams, Utne’s editor in chief, wrote:

 “YES! Magazine’s message of hope and optimism is both 
inspiring and essential in these uncertain times.” 

WINNER 
for General Excellence

“inspiring and essential”

UTNE AWARDS

Fall

Winter

Spring



Inspiring action with daily online stories about building a better world

YesMagazine.org

YES! 2014 Annual Report

241,000 people received this 
article in their Facebook 
newsfeed.  As a result, 

commujities from Orange, 
MA, to Venice, CA, discussed 
implementing these ideas in 

their own communities.

Online partnerships 
enabled us to expand 

our coverage of the New 
Economy and climate 

change, as well as grow 
our audience. 
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Our active Facebook community reached 98,000 likes

91,000
YES! This Week, our weekly 

“best of YES!” email digest, goes to 
 

enthusiastic online subscribers. 

Daily online articles let 
us respond quickly to 

breaking news. 
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YES!  PHOTO BY PAUL DUNN

URBAN FARMING,

ONE VACANT 

LOTAT A TIME

Penn Loh

T
ony Hernandez remembers playing 

as a child on the vacant lots in the 

Dudley Street neighborhood of Bos-

ton. In the 1980s, white flight and 

disinvestment had so devastated this 

neighborhood that more than 20 percent of the 

land—1,300 lots—lay vacant. Today, Hernandez 

owns a home on this land, one of 225 units of 

permanently affordable housing. His home is 

surrounded by parks and gardens, a town com-

mon, community center, charter school, commu-

nity greenhouse, and several urban farms. This 

transformation was led by residents of the Dud-

ley Street Neighborhood Initiative, who in the 

late 1980s established a community land trust to 

take democratic ownership of the land and guide 

development.

A community land trust (CLT) is a nonprofit 

organization governed by community members 

that stewards land for long-term public benefit 

[see sidebar]. CLTs protect land from the pres-

sures of the real estate market, as the land is 

never resold. It remains part of the commons. 

Under private ownership, land tends to go to the 

highest bidder and toward uses intended to gen-

erate the greatest market return. Cities have an 

incentive to build up the market value of land, 

as they rely so heavily on property taxes to fund 

schools and other services. That explains why too 

often high-end condos are preferred by develop-

ers and cities over affordable homes or urban 

farms. 

Dudley Street Neighborhood Initiative:  

a proven model

Though vacant land was plentiful and inex-

pensive in Dudley in the 1980s, residents were 

concerned not just about revitalization but also 

the city’s redevelopment plans to gentrify the 

area into hotels and offices serving downtown 

Boston. Not only did they succeed in pressuring 

the city to adopt the community’s plan, they also 

won the right to use the city’s power of eminent 

domain in a 60-acre core area to take blighted 

land from private owners and redevelop it. The 

Dudley land trust, then, would own the land 

and realize a vision of development without 

displacement.

Hernandez has lived on the Dudley land trust for 

the past 12 years with his school-age daughter. He 

points out that with an affordable mortgage, “I was 

Community land trusts work to ensure affordable housing,

and they also are helping new city farmers get land.

The nonprofit Urban Farming Institute 

of Boston graduated seven farmers 

from its training program last year. 

Eight more are graduating this year. 

“Amassing land for our farmers is a 

first priority,” says Executive Director 

Patricia Spence, far right. 

“YES! keeps me sane knowing there are so many wonderful, active people out 

there making a difference to bring about healthy, sustainable changes.  

I belong to a sustainable book group, and YES! has been our reading material 

for two years now.”—Gloria McCormack Beachwood, NJ

from the
 Winter 2015 

issue:
Cities  

Are Now

“Thank you for what you do in providing a positive,  

action-oriented way of how to be present in the 21st century.”

—J. Scott, Victoria, British Columbia
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 In the Public Square
Strategic outreach to television, radio, and online outlets —both  

mainstream and alternative—took the powerful ideas in YES! to millions

     yesmagazine.org     9

Editor in chief Sarah van Gelder appeared on “The Big Picture with 
Thom Hartmann” television show, on NPR’s Marketplace, and in 
numerous other media outlets to discuss the YES! book Sustainable 
Happiness and the results of YES!’s 18 years of research into what 
truly makes us happy.
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»

On that October day in 2008, 

Felipe Matos (now Sousa-

Rodriguez) didn’t plan to 

come out to the world. What 

he wanted was to help a 

friend, Gaby, whose undocumented 

family faced deportation. So Sousa-

Rodriguez joined an immigration 

rally outside the Homeland Security 

office in Miami, with law enforcement 

watching. He had a near-perfect aca-

demic record in college, was president 

of the student government, and was 

the first person in his Brazilian family 

to become fluent in English. He had a 

lot to lose. But when someone handed 

him the bullhorn, there was only one 

thing he could think of to do.

“I am undocumented,” he said. 

“Come and get me.”

Sousa-Rodriguez broke the rules 

and rewrote his own script, at great 

risk. His action forecast a major 

change in immigration movement 

strategy: undocumented youth using 

their own stories as political tools. 

Thousands of “Dreamers”—as these 

immigration activists are called—have 

since followed in Sousa-Rodriguez’ 

footsteps, giving rise to a national 

shift in which undocumented people 

have begun to control the terms of 

the debate. For them, storytelling is a 

tactic, an act of civil disobedience. In 

the last few years they’ve organized 

national “Coming Out Days,” testified 

before Congress, and posted videos of 

their stories on social media. In 2010, 

Sousa-Rodriguez and three other 

young activists—including Gaby—

walked 1,500 miles between Miami 

and Washington, D.C., in support of 

the Dream Act, wearing shirts that 

read, “Undocumented? Everyone has 

a story … but not all are heard.”

Dreamers who came out trans-

formed themselves from stereo-

types or projections into fleshed-out 

characters with wounds and hopes 

and universal values. It’s easy to 

discount someone you’ve never met, 

whose story you’ve never heard. But, 

as Sousa-Rodriguez says, “It’s a lot 

harder to look in someone’s eyes 

and say, ‘You don’t deserve human 

rights.’”

Public Narrative

Storytelling is a universal human 

instinct; indeed, we’re hardwired for 

it. But increasingly, social movement 

strategists and leaders from across 

the spectrum—from immigration 

rights to marriage equality to climate 

justice—are making narrative a core 

part of their strategy.

“Movements enact stories,” says 

Marshall Ganz, a professor at the 

Harvard Kennedy School and founder 

of the Leading Change Network. Ganz 

experienced the power of story first-

hand while working as an organizer 

in the civil rights movement, and with 

the United Farm Workers in Califor-

nia. Both movements were rooted 

Kristin Moe 

PHOTOS BY RYAN CAMPBELL ,  JOSHUA COGAN,  INTEGRATIONCONFERENCE.ORG

Clockwise: Felipe Sousa-Rodriguez and husband Isabel Sousa-Rodriguez, Hope Wood,  

sign at the 2013 National Immigrant Integration Conference, Wahleah Johns.
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Aden makes $10.95 per hour as a home care 

aide. She lives in Tukwila with her brother 

and her three children, ages 7, 9, and 13. 
“There are a lot of people in my shoes,” Aden 

says. “They’re not earning enough money 

to pay their bills.” She recently moved to 

Washington state from Atlanta to be near her 

parents. “They are getting older, and they’re 

the whole reason I’m getting into health 

care.” She explains that as she went through 

her training and met other caregivers, she 

was “shocked” to learn how low their pay 

would be. “My eyes were opened to the whole 

[minimum wage] thing.” So she got involved 

in the movement to raise it to $15. “I believe 

in saying what is right,” she says.At age 17, she was the first of her Somali 

family to leave a refugee camp in Kenya. After 

earning her citizenship, Aden sponsored 

12 family members to come to the United 

States. “I’m glad it passed in Seattle,” she says. 

“Everybody deserves to have better pay. I hope 

it will pass across the state and across the 

nation.” Aden also works as a medical inter-

preter, making “more than $20 an hour.” She 

is about to begin a position with Neighborcare 

Health. She is also taking night classes, with 

plans of a future working in public health.

 yesmagazine.org  : :   yes! fall 2014 32
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“YES! is the most uplifting and inspiring news I read. It brings me honest and accurate stories of 

the positive we can do, and the honest work that is being accomplished by people of belief and hope.  

Thanks so much for all you do.  You fill my soul with hope!” —Janet Friend, Oakland, CA  

from the
 Summer 2014 

issue:
The New 

Storytellers

from the
 Fall 2014 issue:

The End  
of Poverty
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On that October day in 2008, 

Felipe Matos (now Sousa-

Rodriguez) didn’t plan to 

come out to the world. What 

he wanted was to help a 

friend, Gaby, whose undocumented 

family faced deportation. So Sousa-

Rodriguez joined an immigration 

rally outside the Homeland Security 

office in Miami, with law enforcement 

watching. He had a near-perfect aca-

demic record in college, was president 

of the student government, and was 

the first person in his Brazilian family 

to become fluent in English. He had a 

lot to lose. But when someone handed 

him the bullhorn, there was only one 

thing he could think of to do.

“I am undocumented,” he said. 

“Come and get me.”

Sousa-Rodriguez broke the rules 

and rewrote his own script, at great 

risk. His action forecast a major 

change in immigration movement 

strategy: undocumented youth using 

their own stories as political tools. 

Thousands of “Dreamers”—as these 

immigration activists are called—have 

since followed in Sousa-Rodriguez’ 

footsteps, giving rise to a national 

shift in which undocumented people 

have begun to control the terms of 

the debate. For them, storytelling is a 

tactic, an act of civil disobedience. In 

the last few years they’ve organized 

national “Coming Out Days,” testified 

before Congress, and posted videos of 

their stories on social media. In 2010, 

Sousa-Rodriguez and three other 

young activists—including Gaby—

walked 1,500 miles between Miami 

and Washington, D.C., in support of 

the Dream Act, wearing shirts that 

read, “Undocumented? Everyone has 

a story … but not all are heard.”

Dreamers who came out trans-

formed themselves from stereo-

types or projections into fleshed-out 

characters with wounds and hopes 

and universal values. It’s easy to 

discount someone you’ve never met, 

whose story you’ve never heard. But, 

as Sousa-Rodriguez says, “It’s a lot 

harder to look in someone’s eyes 

and say, ‘You don’t deserve human 

rights.’”

Public Narrative

Storytelling is a universal human 

instinct; indeed, we’re hardwired for 

it. But increasingly, social movement 

strategists and leaders from across 

the spectrum—from immigration 

rights to marriage equality to climate 

justice—are making narrative a core 

part of their strategy.

“Movements enact stories,” says 

Marshall Ganz, a professor at the 

Harvard Kennedy School and founder 

of the Leading Change Network. Ganz 

experienced the power of story first-

hand while working as an organizer 

in the civil rights movement, and with 

the United Farm Workers in Califor-

nia. Both movements were rooted 

Kristin Moe 

PHOTOS BY RYAN CAMPBELL ,  JOSHUA COGAN,  INTEGRATIONCONFERENCE.ORG

Clockwise: Felipe Sousa-Rodriguez and husband Isabel Sousa-Rodriguez, Hope Wood,  

sign at the 2013 National Immigrant Integration Conference, Wahleah Johns.

Empowering 30,000 teachers with materials on  
sustainability and social justice 

In the Classroom
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Three times a year, our National Student 
Writing Competition invites students in 
middle school through college to reflect 
on a YES! story as it relates to their own 
lives. Over 9,000 students have entered 
the competition since it began in 2011.

Simone Phillips, a senior at Central York 
High School in York, Pennsylvania, won 
the Summer 2014 writing competition. 
She responded to Fania Davis’s article, 
“Where Dignity is Part of the School 
Day,” about using restorative justice in 
schools in lieu of zero-tolerance punish-
ment. Afterward, Simone wrote to YES!:  

“Honestly I never had any confidence in 
myself as a writer. However, the prompt 
for the essay really hit a personal note for 
me and helped me find my voice. Winning 
the contest made me feel that my words 
do have purpose and meaning that can be 
understood universally.” 



Our book Sustainable Happiness: Live Simply, Live 
Well, Make a Difference (published by Berrett-
Koehler) went on sale in November 2014, promptly 
sold out its initial print run, and went into a sec-
ond printing. With contributions from Annie Leon-
ard, Matthieu Ricard, Vandana Shiva, and others, 
Sustainable Happiness features some of the most 
insightful and eloquent thinking on the meaning 
and pursuit of happiness. The take-away: true, sus-
tainable happiness stems not just from our per-
sonal practices, but also from the conditions of 
those around us and the planet.

Linking personal well-being with equity, community, and a healthy planet

Sustainable Happiness
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Live Simply, Live Well, 
Make a Difference

“This beautiful compilation 
reminds us that happiness isn’t something 

we ‘find.’ It’s what we become as we  
align our lives with a thriving community 
and life-giving Earth. I highly recommend 

reading Sustainable Happiness. 
You’ll be so happy you did.”

—Frances Moore Lappé, author and 
co-founder of the Small Planet Institute

“Read this book for the wisdom it contains. 
It will nourish your soul.”

—Parker J. Palmer, educator and author of 
Let Your Life Speak and  
A Hidden Wholeness



Celebrating community and inspiring action 
at Seattle’s Town Hall

At Town Hall 

Each September, YES! takes center stage at Seattle’s Town Hall with a live pro-
gram and dessert reception. On September 12, 2014, YES! supporters packed 
the hall to hear Thom Hartmann and editor in chief Sarah van Gelder discuss 
the state of American democracy. 

YES! 2014 Annual Report
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THOM HARTMANN

TICKETS AT YESMAGAZINE.ORG/TOWNHALL2014

September 12 

7:30 p.m. at Town Hall in downtown Seattle

$15 admission for YES! subscribers 

PLUS! A limited number of tickets are 

available for a private dinner with Thom Hartmann 

and the YES! board before the event.

Featuring a live musical tribute to  

folksinger Pete Seeger by Chassez

MONEY, POLITICS 
AND SAVING 

OUR DEMOCRACY

YES! Magazine’s 
4th annual

 celebration and 
fundraiser

Thank you to all our event sponsors:  

Central Co-op, Elliott Bay Bookstore, Equal Exchange, 

Finn River Farm & Cidery, Fremont  Brewing, Girlie Press, 

MaxEn Capital, One PacificCoast Bank, Portfolio 21

Champion 
Sponsor:

Visionary Sponsor: 

Bainbridge Island 
Museum of Art

Visionary Sponsor: 

Personal Safety 
Nets

Welcoming Partner: 
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2014 Operating Budget
January 1, 2014-December 31, 2014

Income
Sales (subscriptions, newsstand, books, back issues, posters, other)	 $602,428
Events	 $24,213
Donations from individuals	 $644,641
Foundation grants	 $569,500
Interest and dividends	 $10,934

Total 2014  income	 $1,851,716

Expenses
Staff salaries, benefits, and taxes	 $1,010,462
Interns	 $30,276
Magazine paper, printing, and distribution	 $254,240
Magazine circulation services	 $91,651
Outreach (education, media, High Impact Campaigns, marketing, conferences)	 $142,444
Editorial	 $77,447
Development	 $76,312
Office expenses, equipment, IT	 $138,630

Total 2014 expenses	 $1,821,462

Total
Revenue

2010
$1,576,594 

2012
$1,696,716 

2014
$1,851,716

2013
$1,769,430
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2011
$1,755,805
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Thank You, Supporters

Thanks to you—and our shared vision for a just and sustain-
able future—YES! produced an unprecedented amount of 
independent, high-quality, influential journalism in 2014. 
The activities in this report were made possible by your gen-
erous support. More than 6,500 people chose to make a gift 
to YES! this year. Below we thank by name our Founders’ 
Circle members—those who contributed $500 or more. We 
are grateful for your continuing faith in YES! and the future 
we are building together.

Our 2014 Founders' Circle
Angels ($10,000+): Ariel Fund * Community Foundation Serving Boulder County Seeds Gift Fund * Ty Cramer & Steve Romein * Ford Foundation 
* David & Fran Korten * New Visions Foundation * One Foundation * Park Foundation * Gideon & CJ Rosenblatt * Cynthia Sears & Frank Buxton 
* SLICE * Surdna Foundation * Tides Foundation * Anonymous (1)

Visionaries ($5,000 to $9,999): Barbara Elizabeth Bolles * Joanne & Ed Ellis * Guy D. Hoagland * Dal LaMagna * Lydia B. Stokes Foundation * The 
Marcus Family * Riki Ott * Susan Bird Singh

Sponsors ($500 to $4,999):  Bill & Lynn Agnew * Gregory Andler * Gale Ashleigh * Elsa Auerbach * Rachel Bagby * Jill Bamburg & Nani Baran 
* Elisabeth Barnett & Timothy Allanbrook * Grace & Marc Bartoo * John M. Baxter, Jr. * The Bentz-Kuttner Charitable Fund * Bill & Melinda 
Gates Foundation Matching Gifts Program * Peter Block * Dr. John Roosevelt Boettiger * Guy L. Bogenrief * Jacob Bomann-Larsen * Susan Boyd 
* Puanani Burgess * David Burnight * Susan Callan * John Caulkins * Chandler-Shreve Family Fund of the Community Foundation of New Jersey 
* Frank Chopp * Joy & Reece Clark * Jeff Clements & Nancy Heselton * Collins Educational Foundation * Compton Foundation (Randy Compton) 
* Elizabeth Coplan * Barbara Corrigan * David Cosman * Harriett Crosby * Deupree Family Foundation * Susan Eidenschink * Holly Elmore * 
Lowell Ericsson * Deborah J. Fischer * Richard & Nancy Ford * Foundation for Ecology & Culture * Margot Fraser Fund of the Marin Community 
Foundation * Janet Freibergs * Chandra & Robert Friese * Vera Funtsch * RueAnn Glass * Sally Goodwin and Kurt Hoelting * Google Matching Gift 
Program * Sharon L. Grant & Steve Ghan * Alisa Gravitz & Joe Garman * Jack Gray & Mary Jo Wade * Robert S. Hagge * Becca Hanson & David 
Roberts * Rajeswari Harikrishnan * Bob & Gerri Haynes * Don Hazen * Nancy & John Hedley * Doug Hendren & Nancy Beall * Bruce Herbert, 
Newground Social Investment * Judy Hinkle * Tim Hinkle * MaDonna & Al Holsopple * Stephen Johnson & Marnie Thompson * Robert Jones * 
Dave Jordan * Declan Kennedy * Peter Kilkus * Timothy & Ricky Knue * Susan J. Kovalik * Lorenzo Kristov * Arthur & Annelies Kull * Jan Landis * 
Rik Langendoen * Barbara T. Lewis * Tracy Loeffelholz Dunn * Maurie Louis * Peter & Melinda Lucas * Martha L. and William P. Densmore Fund 
of the Greater Worcester Community Foundation * Elizabeth L. Martin & Ken Fabert * Mel McDonald * Lillian McDonell * Rev. M. Francis Mercer * 
Betty & Peter Michelozzi * Microsoft Matching Gift Program * Joseph Miller * Margaret Moore * Virginia Mudd & Clifford Burke * Prashant Nema 
* Linda Sue Park * Beverly Parsons * H.F.W. Perk * Barry & Channie Peters * Florence Peterschmidt & Eve McClure * Port Madison Enterprises 
* Portfolio 21 Investments, LLC * Jon & Toby Quitslund * Alan & Andrea Rabinowitz * Sylvie Robert * Richard Roberts * Nathalie Rockhill * Jean 
L. Saul * Karen & Bill Scarvie * Gordon Schiff & Mardge Cohen * Robert Schlytter * David Schultz * Seattle Foundation * Ron & Eva-Maria Sher 
* Rachael Solem * Stan Sorscher * Cecile Speitel * Mary Jo Stansbury * Suquamish Tribe * Marion Sweeney & Kate and Cama Laue * Beneficial 
State Bank * Ted Thomas & Colette Chabbott * Mary Alice Toomey * Marsha Torkelson * Barbara Trafton & Bruce Beall * Tricia Trainer * Tom 
& Tanne Traywick * Barbara Valocore & Steve Nation * Sarah van Gelder * Martha van Gelder & Nathanael Massey * Todd Vogel & Karen Hust * 
Webster Walker * Betty Walters * Richard & Charline Watts Fund at the Illinois Prairie Community Foundation * Whidbey Institute * White Dog 
Cafe Foundation * Sharon Whytal * Wei Jing Zhu * Anonymous (20)
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2010
3,749 

2014
6,525

Number 
of Donors

2011
4,952

2013
6,1042012

5,325

The number of people who 
support our work through 
donations has grown 425% 
in the past 5 years.
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Editor in Chief
Executive Editor
Managing Editor

Senior Editor
 Web Managing Editor

Web Editor
Assistant Web Editor

Sarah van Gelder
Dean Paton
Doug Pibel
Valerie Schloredt
Christa Hillstrom
James Trimarco
Erin Sagen

Contributing Editors
Jen Angel

Rob “Biko” Baker
Walden Bello

Adrienne Maree Brown
Pamela O’Malley Chang

	 Lisa Gale Garrigues
Winona LaDuke

Frances Moore Lappé
Annie Leonard
Bill McKibben
Madhu Suri Prakash
Vandana Shiva
Jay Walljasper

Positive Futures Network Staff

Executive Director
and Publisher

Creative Director
Education Outreach Manager

Development Manager
Development Coordinator

Inside YES! Program Manager
Town Hall Event Coordinator

Finance and Operations Director
 Office Manager

IT Manager
Software Developer

Audience Development Director
Fulfillment Manager

Customer Service Manager
Media and Outreach Manager

Online Marketing Manager
Email Coordinator

Bookkeeper

Frances F. Korten

Tracy Loeffelholz Dunn 
Jing Fong
Robin Simons
Rebecca Nyamidie
Kassia Sing
Erika Lundahl
Audrey Watson
Clo Copass
Michael Winter
Miles Johnson
Rod Arakaki
Paula Murphy
Yvonne Rivera
Susan Gleason
Derek Hoshiko
Natalie Lubsen
Martha Brandon

David is president and 
founder of the Living 
Economies Forum and 
an active promoter of a 
new economy agenda. 
His most recent book 
is Change the Story, 
Change the Future.

Board of Directors

Jill is co-founder and 
president of Pinchot 
University, and author 
of Getting to Scale: 
Growing Your Business 
without Selling Out. 

Tanya is founder and 
executive director 
of the Global-Local 
Links Project, putting 
people and communi-
ties at the center of 
the global economy. 

Alisa is executive direc-
tor of Green America 
and a nationally 
recognized leader in 
the social investment 
industry.

Puanani is a commu-
nity-building facilita-
tor, poet, and cultural 
translator working in 
community, family, and 
values-based economic 
development.

Editorial Staff 2014

Bill McKibben Vandana Shiva Francis Moore Lappé

Jay Walljasper Winona LaDuke Rob “Biko” Baker

Robin Simons Rod Arakaki Jing Fong
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Chair 
David Korten

Vice Chair 
Jill Bamburg

Secretary
Tanya Dawkins

Treasurer
Alisa Gravitz Puanani Burgess



A former Seattle City 
Council member, 
Richard co-founded 
Sustainable Seattle and 
formerly directed the 
Earth Service Corps.

In addition to acting, 
Danny is a goodwill 
ambassador for the 
United Nations, and 
works on behalf of 
AIDS victims, civil 
rights, and economic 
justice.

Editor in Chief, Sarah 
leads the development 
of many issues of YES! 
and writes and speaks 
on building a more 
just, sustainable world. 

i

Gideon Rosenblatt Richard Conlin Danny Glover Sarah van Gelder

Gideon writes about the 
impact of technology on 
people, organizations 
and society. For nine 
years, he ran Ground-
wire, a mission-driven 
technology consulting 
group.
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 From left: Vandana Shiva fighting for seed freedom,
Fania Davis and student leaders of Restorative Justice Oakland,  

and land trusts for growing city food in Boston. 
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